Advertising Strategies

1. “Ideal” Kids (or families)

· Always seem perfect

· Kids are hip-looking  (latest styles in clothing and haircuts)

· Families are all attractive and pleasant looking

· Everyone gets along
· Represent the types of people that viewers would like, themselves, to be

2. Family Fun

· A product is shown as something that brings families together (or helps them to have fun)

· Mom or dad brings home the “right” food, and a ho-hum dinner turns into a family party

3. Excitement

· Who could ever imagine that food could be so much fun?

· One bite of a snack and you’re surfing in California or soaring on your skateboard!

4. Star Power

· Your favorite athlete or celebrity is telling you that their product is the best

· No mention of the fact that the athlete/celebrity is being paid to endorse the product

5. Bandwagon

· Join the crowd!

· Don’t be left out!

· Everyone is buying the latest snack food – aren’t you?

6. Scale

· Advertisers make a product look bigger or smaller than it really is.

7. Put Downs

· Advertisers put down (belittle) the product of a competitor

· Goal is to make their own product seem better

8. Facts and Figures

· Use of statistics and facts to enhance a product’s credibility

· i.e.  “4 out of 5 dentists recommend…”

9. Repetition

· Show the commercial over and over again

· Advertisers hope that the more times you are exposed to their ads, the more likely you will be to remember and buy their product.

10. Heart Strings

· Ads that draw you into a story and make you feel good.

· i.e. the McDonalds commercial in which a boy and his dad are shoveling snow and the boy treats his dad to lunch when they’re done (Aaaawwww)

11. Sounds Good

· Music and other sound effects add to the excitement of a commercial

· Use of a hook (memorable slogan)

· Use of a jingle (memorable musical slogan)

· Volume goes up for the duration of the commercial

12. Cartoon Characters

· Use of popular cartoon characters to endorse a product

· Helps kids identify with a product

· i.e. Tony the Tiger or movie-related toys for fast food (Shrek toy in a Happy Meal)

13. Weasel Words

· By law, advertisers must tell the truth, but they often are able to mislead viewers based upon the words they use.

· Look for “Part of…”, “The taste of real…”, “Natural…”, “New, better tasting…”, “Because we care…”, and many others.

14. Omission

· Advertisers don’t give you the complete story about their product

· i.e. “Kelloggs Pop Tarts – part of a healthy breakfast” fails to mention that the same breakfast would be healthy without the Pop Tart.

· i.e. Almost any diet product that fails to mention that a rigorous exercise plan also contributed to the weight loss of their model or spokesperson 
15. Are you Cool Enough?

· When advertisers try to convince you that, if you don’t use their product, you are a nerd.  

· Usually, this is accomplished by taking an “uncool” person, having them try the product, and transforming them suddenly into a hip looking person doing cool things.
